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SPF-SIG Grant

• In October 2006, Youth Services was 
awarded the SPF-SIG underage drinking 
prevention grant

• $85,000 a year for 3 years

• Part of the strategic plan of the grant was 
to implement a media campaign



• Evidenced-based– proven to be effective

• Reaches a large population base

• Educates, promotes, and reminds

Why a Media Campaign?



Media Campaign Goals

Goal: Reduce underage drinking

• Educate and empower parents about how to talk with 
their kids about alcohol.

• Eliminate underage access to alcohol in the home by 
having parents lock it up and monitor access outside 
the home.

• Educate kids and parents that there are serious long-
and short- term risks resulting from early alcohol use.



Prom Promise Ads- Spring 2008

4 Ads appeared in both the Enfield Press and Reminder News March and May



Logo Contest- Spring 2008

Contest open to Fermi and EHS students.  Winner announced at Town Hall Meeting.



Town Corner Sign- Spring 2008

Corner Sign on Route 5 and N. Main



Consequences Radio Ad Campaign-
Summer 2008

• 30 second Radio Ads:  Underage Drinking Consequences-
2 week flights (76 ads) in July and August

– 3 different ads, focusing on: social host law, losing license for underage 
drinking, parental responsibility, and having fun without alcohol

– Aired on Kiss 95.7 and told to visit Kiss website 
(394 Total Hits)

– Done in collaboration with Glastonbury and Ellington



Choose to Have Fun Without Alcohol
Lake Compounce Radio Ad Campaign & Event- Fall 

2008

•Utilize KISS 95.7 to promote the 
Prevention of Underage Drinking

•Announcements included a message 
to visit KISS website and “Choose to 
Have Fun Without Alcohol” (355 Hits)

•Upon “Choosing to Have Fun” teens 
were awarded with free passes to 
Lake Compounce “Haunted 
Graveyard” (58 Passes- Enfield)



Holiday Safety- Winter 2008

Town of Enfield Paycheck Insert and Stop & Shop flyers

PSA Aired on E-TV



Other Media Campaign Pieces

• 19 articles in local newspapers including Enfield 
Press, Reminder, Journal Inquirer & Hartford 
Courant

• Featured in Town Web Letter & Social Services 
Annual Report

• E-TV Slides

• Enfield Together Coalition Website 
(www.enfieldtogether.org)



Upcoming Ads

Floor Decal- Don’t Provide

Newspaper Ad- Social Host Law

Newspaper Ad- Brain Development



For more information please contact:

Aliza Porth, Prevention Coordinator
Town of Enfield Youth Services

253-6381
aporth@enfield.org
enfieldtogether.org


